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NEXT FAMILY DAY SCHEDULED
LCIA’s next Family Day is officially on the calendar. Join us on June 3rd at Landry Vineyards 
in West Monroe for an all-ages concert in the vineyard. It will be a good time for the whole 
family with food, music, and the outdoors. Learn more on page 9.

THE IGC MONTHLY
LCIA recently launched a new monthly mailer, In Good Company Monthly. A condensed 
version of our quarterly magazine, the monthly edition features LCI and LCIA news, the 
events we’re hosting that month, and other information for Louisiana businesses. 

SUCCESSFUL Q1 EVENTS
The first quarter of 2017 was a busy one for LCIA. We hosted a tax breakfast for all industries 
in January, and both a construction industry networking event and a transportation 
industry luncheon in February. In March, we hosted a breakfast workshop focused on the 
benefits of healthy and happy employees. Thanks to all who joined us in the first quarter, 
and we hope to see you in quarter two. 

CONTENTS:
Association News. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1
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For more information and to 
register for these events, go 

to lciassociation.eventbrite.com 
or email Christina Buras at  

christina@lciassociation.com.

April

LOCALLY VEST ED: COFFEE CH AT  
WITH BATON ROUGE’S DOWN TOWN 
BUSINESS A SSOCI ATION 
When: Tuesday, April 25, 8:00 AM - 10:00 AM  
Where: Louisiana’s Old State Capitol, 100 North Blvd., Baton Rouge 

WOR KER S’ COMP  
OR IEN TATION EXPR ESS
When: Thursday, April 27, 6:00 PM - 8:00 PM 

Where: Windrush Grill, 1023 Provenance Pl., Shreveport

WOR KER S’ COMP  
OR IEN TATION EXPR ESS 
When: Friday, April 28, 11:00 AM - 1:00 PM 

Where: Steamboat Bill’s, 3024 N McArthur Dr., Alexandria

May

LEGAL WOR KSHOP 
When: Friday, May 5, Time TBD 

Where: New Orleans 

 More details to be announced soon 

June

FA MILY DAY 
When: Saturday, June 3, 4:30 PM - 8:00 PM 

Where: Landry Vineyards, 5699 New Natchitoches Rd., West Monroe 

STOR MWAT ER M ANAGEMEN T  
FOR CON TR ACTOR S 
When: Thursday, June 22, Time TBD

Where: Mosquito, Termite and Rodent Control Board,  

 2100 Leon C. Simon Blvd., New Orleans 

 Attendees with the residential contractors license will    

 receive 6 CE hours.

A monthly email for Louisiana’s construction industry.

Each month’s edition of The Construction 
Monthly will include news, events, and other 
content relevant for the construction indsutry. 

Sign up at lciassociation.com/construction_email or 
email nicholas@lciassociation.com.

INTRODUCING

The Construction 

Monthly
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Why Your Business Should Get Involved 
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Editor’s note: This article originally appeared 
on Smart Hustle Magazine’s website, 
smarthustle.com, on November 6, 2015. 

Corporate social responsibility isn’t just for 
large corporations. Whether you run a large 
established company or a small startup, your 
business has the resources to contribute to 
positive change in your community.

For many businesses, with so much going on, 
it can be hard to figure out precisely how to 
get involved – or understand why it’s worth 
it. You may already be working on countless 
strategies for marketing or building consumer 
relationships. As it turns out, however, 
investing in corporate social responsibility will 
not only help your community, it will also help 
your bottom line.

CORPORATE RESPONSIBILITY:
A BREAKDOWN
The term corporate social responsibility 
(CSR) turns local and global community 
work into a business practice. While only a 
fraction of companies today participate in 
CSR, the idea is becoming mainstream. One 
of the major driving factors behind a more 
widespread adoption of CSR initiatives is 
where consumers spend their money.

You’d be hard-pressed to find someone who 
doesn’t believe in helping the poor or saving 
the Earth, because most people care about 
the world’s problems. According to a recent 
Nielsen survey report, more than 55 percent 
of people worldwide are willing to pay more 
for products and services from companies 
committed to supporting good causes. Of  
survey respondents, millennials show the 
most passion and willingness to put their 
money where their mouth is.

For Fortune 500 companies like Starbucks 
and Microsoft, CSR can involve a more global 
approach. For example, Starbucks commits to 
a philosophy of ethically sourcing its coffee 
and paying farmers a fair wage for their labor, 
while Microsoft has pioneered a movement to 
teach technical skills and computer science to 
youth all over the world.

BY: K AYL A M AT THEWS
Smar t Hu s tle Maga z ine

By operating a business, you are 

inherently part of your community. 

You pay local taxes, you give people jobs, and maybe your customers are local. In this section, we look at 

what it means for your business to be engaged with your community. Our contributors look at supporting 

nonprofit organizations and  engaging in your local business community. We also hear about a New Orleans 

business owner’s experiences in her community. As we’re all part of the greater Louisiana community, we 

hope this section leaves you informed and inspired. 

Community Involvement



HOW YOUR BUSINESS CAN GET INVOLVED
While your local business may not have the 
resources to donate millions of dollars to the 
eradication of global poverty, there are still 
plenty of ways to adopt a mission of CSR.
One great way to get involved is by partnering  
with local organizations. By opening the lines 
of communication with neighboring nonprofits 
and charities, you’ll get a better sense of what 
your community needs and how your business 
can help. Communities’ needs differ from 
place to place, but here are a few of the ways 
your business may be asked to contribute. 

:: Sponsor an Event
 Local soup kitchens, animal shelters, and 

community environmental organizations 
always need and appreciate help. 
Your business can help by providing 
financial support. Work with individual 
organizations to figure out how 
each participant can benefit from  
the exchange.

 
:: Start A Donation Box
 If you have a retail store, start a collection 

box for charitable contributions to local 
organizations. Patrons can drop off 
tangible items, like nonperishable food 
or gently worn clothing. You can also ask 

for a small monetary donation, like $1 for 
a local organization as an add-on at the  
checkout counter.

 
:: Donate Products or Services
 If your company offers a service or product 

that could benefit a local organization, this 
is a great way to get involved. For example, 
if you have a food service business, donate 
excess food items to a local food bank or 
soup kitchen. On the other hand, if you run 
a plumbing company, volunteer your time 
to facilitate much-needed repairs for a 
local homeless shelter or nursing home.

 

:: Start a Mentoring Program
 Low-income community members 

sometimes lack the necessary skills to 
start earning a consistent living wage. By 
providing free on-the-job training hours, 
you can help these individuals gain valuable 
work experience. You can also start an 

internship program for local school-aged 
youth or college students to learn similar 
skills that will serve them as they prepare 
for the future. All business contributions 
matter, whether you’re giving time, money 
or manpower. Not only will you help your 
community grow stronger, but you’ll also 
receive tangible business benefits like tax  
deductions, a boost in brand visibility and 
a new level of consumer engagement. 
What’s a better way to boost your  
bottom line?

All business contributions matter, whether 
you’re giving time, money or manpower.  
Not only will you help your community grow 
stronger, but you’ll also receive tangible 
business benefits like tax deductions, a boost 
in brand visibility and a new level of consumer 
engagement. What’s a better way to boost your 
bottom line?

Kayla Matthews is a writer and blogger with a 
passion for technology and daily productivity. 
Smart Hustle Magazine is a digital and 
print magazine that shares the challenges, 
celebrates the successes and chronicles the 
hustle, the smart hustle, of today’s small 
business entrepreneur.
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Get More for Your Business and  
Community by Sourcing Local
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Locally owned businesses create more jobs 
that employ members of our community. A 
study by the Institute for Local Self Reliance 
(ILSR) showed that independent retailers 
employ 47 people for every $10 million in 
sales, while Amazon employs only 19 people 
per $10 million in revenue. The Small Business 
Administration found that small businesses 
created nearly 2 million of the roughly 3 
million private-sector jobs generated in 2014. 
Keeping dollars local creates an impact of up 
to three times that of money spent at national 
chain stores. 

Our local business owners are our friends, 
our neighbors. They sponsor our Little League 
teams and donate products and services 
to our nonprofit fundraisers. Independent 
businesses also imbue their communities 
with unique character and are a big part of 
why people want to live and work there. These 
benefits are amplified when local businesses 
support one another. 
 
Sourcing local can lead to a more equitable 
economy due, in part, to the multiplier effect. 
When you spend money at a local business, 
that business owner can then reinvest your 
money throughout the local economy at a 
greater rate than chains, which ship most 
of your money off to corporate HQ. Local 
businesses can have three different levels of 
impact. First, there is the “direct impact,” or 
the spending done by a business to operate, 

such as on inventory, utilities, equipment, or 
payroll. Second is the “indirect impact,” such 
as how local business owners are more likely to 
use local service providers including marketing 
firms, web hosting services, accounting firms, 
etc. Third is the “induced impact,” when 
employees and business owners spend the 
income they earn from working at a local 
business in the local economy.
 
To put these concepts into perspective, for 
example, when a local flower shop pays rent, 
property tax, utilities, etc., that’s the direct 
impact on the economy. The shop also buys 
its flowers from a local farm and hires a 
local printer to make promotional flyers – 
the indirect impact. Furthermore, the shop 
pays its employees, who then spend their 
paychecks at other local businesses – the 
induced impact. Alternatively, if the flower 
shop uses a national printing company like 
Vistaprint for their flyers, those dollars are 
shipped out of town. As a result, the local 
printer, with its multiple layers of monetary 
and community investment, loses business. 
Sourcing and supporting local businesses 
generates a massive web that keeps dollars 
local and benefits in the community.
 
In StayLocal’s 2009 “Thinking Outside the 
Box” report, we found that if residents of 
Orleans Parish shift 10% of their shopping 
from a national chain store to a local 
business, over $60 million annually would be 

injected into the local economy. That number 
jumps to $235 million in the seven-parish 
metropolitan area.  
 
Sourcing local can also strategically benefit 
your business. Close proximity between 
supplier and buyer can translate to a greater 
control over the supply chain. Local suppliers 
can deliver products faster with less logistic 
and planning costs, and they can typically 
make adjustments to orders more quickly than 
far-away suppliers. By virtue of these benefits, 
integrating your business’s commitment to 
staying local into your marketing efforts can 
add value to your message.

Another reason for sourcing local is because 
it is eco-friendly. Using products made 
locally reduces shipping needs, which in turn 
reduces emissions and energy usage. Local 
stores help to sustain vibrant, compact, 
walkable town centers which are essential to 
reducing sprawl, automobile use, habitat loss, 
and air and water pollution.

If you are in the Greater New Orleans area 
considering making the switch to local service 
providers or suppliers, check out staylocal.org.  
Our online directory has more than 2,400 
cer tified locally owned and operated 
businesses. Also, every summer StayLocal runs 
SourceNOLA, a campaign designed to connect 
businesses to local service providers. Visit 
staylocal.org for more details!

When StayLocal was created in 2001, our founders sought to encompass more than the popular “shop local” 

rhetoric. Our organization’s name represents more than just shopping at a local boutique or bookstore. 

“StayLocal” is a call to action for consumers, businesses, organizations, and residents to support our local 

economy and community.  

BY: MER EDI TH CHER NEY
Sta yLocal ! Prog ram Manage r
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Community by Sourcing Local
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The Benefits of Getting Involved

That led to a crash course on just how 
challenging a new venture can be. I sought 
advice from anyone with business sense 
and the willingness to share. Over and over, 
they said, “get involved.” So, within the first 
few months of founding Get Online NOLA, I 
made a conscious effort to find my place in 
the local business community. Visiting as 
many organizations as I could–from business 
breakfasts and lunch and learns to happy 
hours–helped me get a good overview of 
what was available. 

FINDING A PLACE TO GROW
I began to identify groups that felt 
comfortable, and overcame my anxiety about 
delivering an elevator pitch to a room full of 
accomplished professionals. New Orleans 
Chamber president Ben Johnson often says 
that networking is a great excuse for grown 
ups to talk to each other. Taking that advice 
to heart, I talked to as many people as I could. 
I made a point to follow up, said yes to coffee 
meetings, and seized opportunities to make 
new connections. 

Gradually, a small but sincere network 
developed. Soon, one of my new business 
buddies extended an invitation to join the 
American Business Women’s Association 
executive board. Serving as Vice President 
of Marketing for ABWA was a milestone in 
my professional development.  Most of my 
background was in smaller organizations, 

so the position offered a much-needed 
opportunity to work with experienced women 
who provided mentorship and guidance. 
I gained access to all the professional  
resources the organization had to offer, and 
got some good PR to boot.

BEING A STUDENT AND A TEACHER 
Around the same time, I started attending 
StayLocal’s business workshops. Becoming a 
regular at their educational events, I learned 
about everything from Human Resources to 
Tax Planning.  When first asked to deliver a 
digital marketing presentation at a StayLocal 
Lunch and Learn, I felt a disorienting mix of 
adrenaline and anxiety. It was then that I 
got my first real taste of imposter syndrome. 
After all, my business was still young, and I 
was scared that I wouldn’t be taken seriously. 
 
 

It’s often said that the best way to learn is 
to teach. Compiling the slide deck for that 
first presentation helped hone my message 
and refine my delivery. I walked away not 
only with increased credibility and new  
leads, but also a better understanding of 
my own value as a marketer. The success 
of that seminar inspired me to develop a  
website workshop for another nonprofit 
called New Orleans Women in Technology 
(WIT), that helps women gain high-paying 
technology skills, a mission I’m particularly 
passionate about. 

GAINING MORE THAN GIVING
Getting involved in business organizations 
and nonprofit groups has been one of 
the most important factors in Get Online 
NOLA’s growth. It has introduced me to 
new ideas, and I am constantly inspired 
by the people I meet who are willing to 
go beyond their job descriptions to help 
everyone succeed. Sure, there are financial 
benefits to “getting involved,” but the real 
value is harder to measure. It comes from 
developing authentic relationships, and 
the sense of fulfillment that evolves from 
helping build an engaged, eclectic, and  
thriving community.

To learn more about Wendy and Get Online 
NOLA, visit getonlinenola.com or call  
504-482-1096.

BY: W ENDY DOL A N
Pres ide nt and Founde r, Ge t Online NOL A 

Like so many entrepreneurs, when I first started my company, I knew very little about running a business. 

Having just moved back to Louisiana after almost a decade away, my professional network was almost non-

existent. Nevertheless, I was determined to combine my marketing experience, design education, and love 

of the Internet into a successful business. 



StayLocal’s Top 6 Reasons to Get Involved 
with a Business Organization

Getting involved with a business organization can provide you with continued learning, networking opportunities, and other benefits. StayLocal, 
an alliance of independent businesses in New Orleans, offers the following reasons to engage with business organizations in your community.

As a small business owner, you can sometimes feel you are in it alone. Business associations 
connect you to your peers and facilitate meet-ups to give you a chance to build your network. 
StayLocal is all about community! We are the only organization exclusively for independent 
businesses in the city and we seek to promote the unique sense of place local businesses create 
in New Orleans.

StayLocal works on the local, state, and national level to monitor policy and bring forward issues 
facing New Orleans’ independent business owners. StayLocal has national partners who conduct 
research and develop policy that supports small businesses. Being a part of StayLocal loops you into 
important conversations and makes your voice heard.

Set yourself apart from other businesses by adding the credibility of membership. When a company 
belongs to an association, many customers interpret that the company is well established and 
involved in the community. It’s great to put on resumes and business proposals as well, giving you 
a marketing boost and positioning you as an expert in the field.

Many business associations secure great benefits, specials, and discounts for their members. 
StayLocal offers their members discounted advertising rates in Gambit and NOLA Messenger, 
Member-to-Member Deals, access to “low-bono” legal services, and more.

What’s that new marketing platform? What’s the best tax structure for your business? How should you 
connect with future clients? Business associations design programming around the needs of the 
businesses they serve. At StayLocal, we work with our network to host events and workshops on 
pertinent topics. They call upon their members to present at these events, giving you a marketing 
boost and positioning you as an expert in the field.

There are tons of networking events in New Orleans, but are you making valuable connections? As 
members of the same mission-driven organization, such as StayLocal, you immediately share a 
connection with everyone you meet. Our intimate events foster connections and conversations you 
won’t get anywhere else. As mentioned in our article in this issue (page 5 if you missed it), when local 
businesses source from one another in the community, benefits grow exponentially.

CONNECT WITH YOUR PEERS

STAY TUNED IN TO LOCAL AND NATIONAL ISSUES THAT IMPACT YOUR BUSINESS

FURTHER YOUR LEARNING

GAIN REFERRALS AND RECOMMENDATIONS

ADD CREDIBILITY

RECEIVE SPECIAL DEALS AND DISCOUNTS
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Visit locallyvested.eventbrite.com to register.
Contact Christina Buras at 985-612-6733 for more information.

COFFEE CHAT WITH  

Baton Rouge’s Downtown 
Business Association
Tuesday, April 25, 2017  |  8:00 AM – 10:00 AM
Louisiana’s Old State Capitol  |  100 North Blvd  

Locally Vested was created to discuss the distinct issues affecting Louisiana’s  
regions. LCIA travels to our state’s different communities to host Locally Vested  
each quarter. More information about the next Locally Vested event is below. 

Past Locally Vested events include:

Meet the Downtown Business Association, learn about business opportunities 
downtown, and connect with other business owners. Stay for a brief walking 
tour of the projects happening in downtown Baton Rouge.

Free and open to the public. Coffee and pastries will be served.

• AN ECONOMIC OUTLOOK  
FOR THE CAPITAL REGION 

• SHREVEPORT-BOSSIER 
BUSINESS FORUM

• CHALLENGES & OPPORTUNITIES 
FOR ACADIANA BUSINESSES 

• KEEPING NOLA BUSINESSES 
AFLOAT WHEN THEY’RE  
SURROUNDED BY WATER

Focused on 

Business
In Louisiana’s

Communities



PR ESENTED BY:

LCIA’s
DAYFAMILY

JOIN US FOR A CONCERT IN THE V INEYARD

5699 New Natchitoches Rd , West Monroe

Saturday , June 3, 2017, 4:30 PM – 8:00 PM

Landry Vineyards

What do we love more in 
Louisiana–music or the outdoors? No 

need to choose because we are headed to 
Landry Vineyards for a music–filled Family Day. We'll 

hear music from Smackwater, and LCIA will have an 
exclusive area with food and drinks for the entire family.

A beloved tradition of LCIA, we throw Family Day twice each 
year to show our appreciation for LCI’s policyholders and partnering 
agents. Bring the family for an afternoon of food, music, and 
the outdoors. It has the makings of a perfect Louisiana day.

To register, visit lciafamilyday.eventbrite.com. Admission is 
free, but tickets are limited. Please register early.        

Maximum tickets per company: 6*

*Please note: registering parties must include a representative 
from a company that holds an active 

LCI Workers’ Comp policy. 
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LCIA would not exist if not for our members. You, the 3,500+ businesses insured by 

LCI Workers’ Comp, are LCIA. You represent countless industries throughout Louisiana. We use this Member 

Spotlight section of our magazine to showcase our members’ unique businesses. By sharing the contributions our 

members make to their industries and communities, we are showing you that with LCIA, you’re In Good Company.

SpotlightMember

Kitchen Kraft and ComponentsOmega Concierge
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About Omega Concierge
Since 2012, Omega Concierge has provided 
personal concierge and valet parking services 
to hospitals in and around New Orleans. Under 
the leadership of Founder and Owner Ben 
Zapata, Omega has evolved from providing 
personal concierge services to serving a single 
hospital in 2012, and finally to employing forty 
people and serving six hospitals in 2017.
 
Services for Patients and Staff
According to Ben Zapata, the goal of Omega 
Concierge—and any hospital concierge—
is to provide “entrance to exit services” 
and to provide the “best possible hospital 
experience” for patients and staff. Hospitals 
hire concierge companies to provide services 
to patients. These services can range from 
retrieving a favorite magazine or an extra 
blanket, to making calls to family members, 
running errands, and arranging pet-sitting 
for the duration of the hospital stay. Omega’s 
Operations Manager Amber Barone, explained 
that—particularly for patients without family 
nearby—it can mean a lot for patients to 
have a friendly face looking out for their 
non-medical needs. She remembered a 
patient asking, “Can I just hold your hand?” 
For doctors and other hospital staff, Omega 
retrieves dry cleaning, purchases tickets to 
sporting events, and even drops off forgotten 
school projects to staff’s children. 

According to Ben Zapata, hospitals benefit 
from concierges serving both staff and 
patients. Serving the hospital’s staff can 
lead to happier employees and less turnover, 
and allow the staff to focus on work instead 

of personal distractions. One reason for 
hospitals to serve its patients is that Medicare 
and Medicaid funding are based in part on 
patient satisfaction surveys. Furthermore, 
when a patient’s personal affairs are taken 
care of by Omega, the medical staff can focus 
on his/her medical needs.

Before Omega
In the mid-2000s, Ben Zapata worked at a 
Mandeville branch of a national bank. As 
a former University of Louisiana at Monroe 
football player, Ben related to New Orleans 
Saints players who banked at his branch. He 
developed relationships with several players, 
and when one asked Ben for a lawn-care 
recommendation, Ben immediately responded, 
“I’ve got a guy.”  As more players recognized 
Ben as someone they could trust, he started 
offering more personal services to these 
players including errands, house upkeep, and 
others. Ben did this while working at the bank, 
but he eventually went full-time and formed 
Omega Concierge, LLC in 2009. 

“This is America”
In early 2011, the NFL lockout forced players to 
prepare for life without an income, and they cut 
back on things like concierge services. Ben’s 
business suffered greatly, to the extent that 
he and his wife moved in with Ben’s parents. 
Ben took odd jobs, delivered newspapers, 
and considered the options for his concierge 
business. He never lost faith in himself or in 
his business. He recalls telling himself, “This is 
America. I am going to make this work.” 

 

First Hospital and Beyond
Through his research, Ben found that hospitals 
in larger cities offer concierge services. After 
deciding this was the direction to pursue, 
Ben “put on [his] suit,” and attended a 
North Shore business lunch where the CEO 
of Mandeville’s Lakeview Regional Medical 
Center was the guest speaker. Ben went up to 
the CEO after the lunch, introduced himself, 
and said, “I want to talk to you about our 
services.” During a follow-up meeting, Ben 
and the CEO arranged for Omega Concierge 
to serve the hospital’s patients and staff 
for one year at no cost to the hospital. Ben 
remembers delivering papers in the early 
morning, taking a nap and  a shower, then 
heading to the hospital. He even paid his first 
employee with money he earned delivering 
papers. At the end of the first year, Lakeview 
Hospital kept Omega on, and Ben—armed 
with a proof of concept—was able to sell 
his services to other area hospitals. Valet 
parking services often serve as a tryout of 
sorts, giving new hospital clients a chance to 
see Omega in action before committing to a 
larger concierge contract.
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Continuous Growth
Ben stated clearly that, “Our culture is the 
biggest part of our company.” He takes great 
care in developing a staff that seeks personal 
and professional growth, and that can help 
move Omega forward. New employees take 
personality tests, and when possible, Ben 
shares a meal with him/her. Omega’s salaried 
employees are required to read books, and 
its hourly employees are offered financial 

incentive to do so. Ben has a library of 
professional growth and self-help books from 
which his employees can choose, and then they 
turn in a simple book report. Ben asked, “How 
can I expect my employees to grow if I don’t 
give them the tools to do so?” As the company 
grows, Ben explained, he needs people who 
buy into Omega’s culture. He needs employees 
with the “problem solver gene.” 
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MEET BEN ZAPATA

Owner of Omega Concierge

“I credit my father for my entrepreneurial 
mindset. He worked for a cash register 
company where he was hired as a delivery man 
and retired as part-owner. I have learned so 
much on my journey; I would love to give back 
by teaching business to others.”

To learn more about Omega Concierge, 
visit omegaconcierge.com 
or call 985-264-6214.
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About Kitchen Kraft & Components
Since 1969, Kitchen Kraft and Components has 
designed, built, and installed custom cabinets 
for new and remodeled residential houses in 
the Lafayette area. Based in Rayne, Louisiana, 
Kraft’s mill shop sits on land that was once 
used for rice and cattle farming by owner 
Harold Breaux’s grandfather. Harold founded 
Kitchen Kraft and Components with his father, 
and he continues to run the business with his 
son, Kimmy, and his son-in-law, John.  

Custom Residential Cabinetry
The majority of Kitchen Kraft & Components’ 
work comes from residential contractors. 
Typical jobs include kitchen cabinets, built-in 
bookshelves, and a variety of other custom 
wood projects including decorative wood 
trim. The Kitchen Kraft & Components staff 
completes every step of the project in its Rayne 
shop. They take each project from lumber to 
the finished result, including planing, sanding, 
assembling, painting, and everything in 
between. Harold and his staff even create 
custom molding by hand. 

The Kitchen Kraft & Components staff also 
does jobs for individual homeowners. While 
contractors install the cabinets for their jobs, in 
the case of individual homeowners, Harold and 
his staff install the jobs themselves. Harold 
explained that Kitchen Kraft & Components 
has never advertised. “We let our present work 
sell future jobs.” This philosophy has kept his 
customers happy, and Harold proudly stated 
that, “We have current customers who are the 
grandkids of our original customers.”

Antique Cypress
While many mill ships will not use reclaimed 
wood because of potential damage old nails 
can do to machinery, Harold enjoys working 
with it. He explained, “The antique cypress has 
a rich look. I prefer this old wood to new.” He 
defined antique cypress as that which is 100 
years or older and comes from old buildings—
barns in a lot of cases. One project of note that 
utilized antique cypress was for a New Orleans-
area attorney who was building a kitchen in a 
property he owned in Alaska. Kitchen Kraft 
& Components built the cabinets as the 
contractor had requested, and shipped them 
by truck to Alaska. The crates were transferred 
to a World War II-era cargo plane and delivered 
to the house. While not everyone would extend 
this effort or expense, Harold explained 
that to him, it shows the value some put on  
antique cypress.

Harold’s Journey
Harold Breaux began working with his father, 
who built houses for a living, when he was in 
seventh grade. He continued throughout his 
school years, spent two years at a cousin’s 
building supply business, and then accepted 

a job at a Lafayette-area woodworking shop. 
Harold took a pay cut to join this cabinet maker 
because he found the work to be so appealing. 
“My first paycheck was higher than I expected 
it to be,” he remembered. “After seeing me 
work, my boss told me, ‘you know what you’re 
doing.’” Encouraged by this, Harold spent the 
next eight years with this company learning 
more and developing his skills. When his father 
was ready to retire from building houses, the 
two founded Kitchen Kraft & Components in a 
small, tin building on the corner of the family 
property. The original shop has since been 
replaced by two larger buildings, and there 
have been  some changes to the team. Harold 
explained, “My father worked with me until he 
died. I’m proud to now have my son and son-
in-law here.” 

The Family Tradition
In the 1940s and 1950s, between farming and 
its current use for Kitchen Kraft & Components, 
there was a grocery store on the family 
property. Harold’s mother ran the store while 
his father built houses. With no photographs of 
the store, Harold built a replica of the store’s 
façade from memory in a building adjacent 
to the shop that also houses a collection of 
antique cars. Harold proudly continues to do 
what he loves with his family in a location that 
honors his roots.

To learn more about Kitchen Kraft & 
Components, call 337-334-5718. Harold, 
Kimmy, or John will be happy to discuss  
your project.



Owner of Kraft Kitchen and Components

“I knew from the time I was young that woodworking was in my 
blood. I will sketch and design my projects by hand. It is the way 
I have always done it, and it is the way that works for me.”
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: : THE CLAIM
 We recently received a claim where the 

injured worker had broken his finger. 
The business owner chose not to report 
the claim to LCI, and to pay the medical 
bills himself. After all, a broken finger 
seemed like a straightforward injury.  
Fast forward several months, and the 
finger developed a serious infection from 
improper medical care. The injured worker 
required extensive, expensive treatment 
to stop the infection from spreading.

: :  WHAT COULD HAVE BEEN DONE?
 Had we known about the broken finger, 

LCI’s Claims Department would have 
insisted that the injured worker received 
proper treatment, which likely would have 
avoided the infection altogether. From the 
time the business called, we would have 
advised them of where to take the worker 
for proper medical attention. We would 
have asked questions, had a medical 

professional review the records, and 
followed up with the injured worker. If any 
red flags were raised–such as continued 
pain or abnormal swelling–we would have 
addressed it immediately. 

: : HOW DOES LCI HANDLE CLAIMS?
 With our claims experience, through 

relationships with vendors in the healthcare 
industry, and continued communication 
with the employer and the injured worker, 
we ensure that injured workers receive 
appropriate treatment from the onset. 
We do allow our policyholders to pay 
the bills themselves to avoid the claim 
counting against your losses–it’s called 
Reporting Purposes Only (RPO)–but 
our involvement reduces the risk of this 
claim becoming costly in the end. And 
contrary to popular belief, just because 
you have claims doesn’t mean your 
rates will go up; there’s a lot more to it  
than that.

: :  FOR NEXT TIME
 Regardless of the severity, I encourage 

you to call our department any time 
a worker is injured. Our Claims staff 
will explain the process, answer any 
questions you have, and give you options 
for next steps. We can keep the claim as 
an RPO, and if it becomes more costly, 
we can pick up the bills. The more we 
know, the better we can serve you. Our 
friendly and responsive staff stands 
ready to help answer any questions. 

 To contact LCI’s Claims Department, call 
888-246-1988. Feel free to call any time 
about existing claims or questions about 
reporting future claims.

YVONNE ROSEN
Claim s Manage r

Lessons Learned

In this new column, Claims Manager Yvonne Rosen gives real-life examples of claims, evaluates what went 

right or wrong, and relates the situation to your business.
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Position: Premium Auditor
Hometown: Lakewood, California / Mandeville, Louisiana, currently living in Ponchatoula

LCI Employee Spotlight: Er yn Walt r ip

Q. Where did you grow up? What was the 
best part about growing up there?

A.  My family moved from California to 
Mandeville, Louisiana when I was young 
to be closer to family. I really enjoyed 
growing up in Mandeville close to all of 
my family; my grandparents even lived 
right across the street from us. 

 
Q. What is your role as an Auditor?
A.  As an Auditor, I conduct annual audits on 

both expired and cancelled policies. I also 
work with agents and policyholders to 
answer any questions regarding specific 
audits, as well as the audit process. 
I handle all accounts under $5,000 in 
premium across Louisiana excluding 
some in the New Orleans (including the 
North Shore) and Baton Rouge areas.

Q. How does LCI’s Audit Department 
work together to serve policyholders? 

A.  As a department, we work together to 
complete audits in a timely fashion 
and provide resources to educate 
policyholders about the audit process.  
The Audit Department is structured  
 

where auditors cover assigned territories 
across Louisiana with the Audit 
Coordinator providing clerical support. 

Q.  What is one piece of advice you 
would offer to LCI’s policyholders 
regarding their annual audit?

A.  Do not ignore your audit. Communication 
is very important and we want to work 
with you to complete your audit and 
answer any questions you may have.  
We can’t work with you if you ignore the 
audit request.

Q. What should policyholders do if they 
have questions about their audit?  
Or if they disagree with the outcome?

A.   We encourage you to call or email us 
with any questions that you may have. 
However, if you disagree with the outcome 
of your audit, we ask that you send us 
your dispute in writing with supporting 
documentation. 

  
Q. Tell us about your family. 
A.  My fiancé, Taylor, and I are getting  

married in May 2017. Together we have a  
 

dog named Ruby and two cats, Alphonse 
and Jade, which we spoil like children. 

Q. What does your ideal Saturday  
look like? 

A.  My ideal Saturday consists of spending 
time with family and friends, cooking, 
gardening, and finding time to cross 
stitch and sew. I would end the day with a 
good book in bed. 

Q. What is one dream of yours? 
A.  I have a dream to one day have a home 

with a dedicated library where I can have 
my comfy reading chair and get lost in 
books for hours. 

Q. What is something your coworkers 
would be surprised to learn  
about you?

A.  I think that my coworkers would be 
surprised to learn that I have a passion 
for playing video games, long and intense 
board games, and role playing games 
such as Dungeons and Dragons.

Eryn Waltrip can be reached at 
eryn@lciwc.com or 985-612-6730.

New Monthly Agent Email

LCI recently launched a monthly email newsletter for our partnering insurance 
agents. At the beginning of each month, we update our agents with what class 
codes we’re writing, what events we’re hosting, and where you can expect to see 
our Marketing and Underwriting Departments in the month ahead. 

If you are a partnering insurance agent who has not received this email, contact 
Marketing Rep Jay Jodah at jay@lciwc.com. He’ll make sure we have the right email 
address for you.



THE LCI/LCIA MEMBER PORTAL, OUR SECURE WEBSITE, IS THE MOST CONVENIENT 
WAY TO PAY YOUR WORKERS' COMP BILL. IT'S FAST, EASY, AND FREE.

VISIT MEMBERS.LCIWC.COM TO GET STARTED.

FREE ONLINE BILL PAY
IN THE LCI/LCIA MEMBER PORTAL 

1123 N. Causeway Blvd., Mandeville, LA 70471  |  p: (985) 612-1230  |  f: (985) 612-1240



StayLocal is Greater New Orleans’ Independent Business Alliance
1307 OC Haley Blvd, Suite 309 New Orleans, LA 70113  |  www.staylocal.org  |  info@staylocal.org  |  504.252.1259

UPCOMING EVENTS
FROM LCI’s PARTNER

THE URBAN CONSERVANCYA PROJECT OF 

StayLocal is hosting the following two events this spring. LCI policyholders, partnering 

agents, and other In Good Company readers are invited to attend these two free events.

Visit staylocal.org/events for more information and to RSVP.

 
 
 

Are you getting the most out of your LinkedIn® account? Grant Cooper with Strategic Resumes® will 

immerse you in the many uses of LinkedIn to elevate your professional stature and conduct targeted 

searches. Mr. Cooper is an expert on LinkedIn, as well as other social media networking techniques, 

to achieve business goals, improve talent identification, hire new staff, develop strategic partnerships, 

and elevate one's business outreach to improve funnels for consulting, referrals, and 

business opportunities.

May 23rd from 8:30-10:00am

StayLocal Members: Free

General Admission: $15

Fidelity Bank (1811 Metairie 

Avenue, Metairie, LA 70005)

Managing Your Business
and Professional Brand

on LinkedIn

 
 

Join StayLocal and our partners for a panel discussion on creating a welcoming environment within your 

business and community. The panel brings together lawyers, human resource specialists, equity 

experts, and local business owners to share their experiences and knowledge. The goal of the event is

to provide New Orleans businesses the tools to respond to issues of racism, discrimination, and hate 

speech in their business and to be proactive in creating a welcoming environment.

April 26th from 5:30-7:30pm

StayLocal Members: Free 

LCI Policyholders: $5

General Admission: $10

The Building (1427 Oretha Castle Haley Blvd., 

New Orleans, LA 70113)

Hate Has No Place Here



Contest: “IGC in the Field” 

In Good Company is LCIA’s quarterly magazine designed specifically for Louisiana businesses. We know 
that business in Louisiana is done behind the desk, in the kitchen, in the shop, and on the dashboard 
of your truck, so we encourage you to take our magazine with you in the field.

Just for submitting a photo, you will be entered to win a $100 Visa gift card. Photos must be submitted 
by Friday, May 18, 2017. We will announce the winner on Monday, May 21 on LCIA’s Facebook page: 
facebook.com/lciassociation. 

Thank you to all who submitted photos of the last issue. Congratulations to Joubert’s Welding for 
winning the raffle. The magazine looks good in the welding shop.

By sending us your photo, you are automatically entering to win the gift card and agree to let us share the photo on LCIA’s Facebook page.

of your copy of In Good Company at your place of work, and post 
it to LCIA’s Facebook page using the hashtag #IGCintheField or 
email it to nicholas@lciassociation.com. 

365 Canal Street, Suite 2650
New Orleans, LA 70130

the member services arm 
of lci workers’ comp


